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Why Advertise on Facebook? 

● 50 Minutes Each Day:  That’s the average amount of time users spend each day on Facebook 
properties.  That’s equal to 1/16 of an average user’s waking time, or 7.6, 40-hour workweeks 
per year! 

● Facebook is limiting the number of posts from brands (Facebook pages) that make it through to 
a user’s news feed.  They are instead “prioritizing” posts from friends and family. 

● On average, 6-10% of our own subscribers ever see one of our organic posts.  For commercial 
brands, the total reach is even lower. 

 
Help!  I have no money for ads!  What can I do? 

● Work hard to create viral content that people want to share.  Then post your content, cross your 
fingers and wait and see if Facebook’s computers like you today. 

● Identify and build relationships with influencers that can organically share your posts with their 
audiences. 

● Create more videos and use Facebook Live. 
 
Steps to getting started with Facebook advertising 

1. Take my 15-minute course called:  How to Quickly Advertise on Facebook 
○ https://extcomm.teachable.com 

2. Complete Facebook Blueprint advertising courses 
○ https://www.facebook.com/blueprint 

3. Boost a post, event or new resource 
○ Get your feet wet, start with a small budget 
○ Boost a high-performing organic post for lower ad spend 
○ Go to Insights > Posts and click a Boost Post button 

4. Step up your game... 
○ Install Facebook Pixel on your website and collect data for at least one month. 
○ Use the Facebook Pixel to build a Lookalike audience.  Tell Facebook to use the 

Lookalike audience to find new targeted customers. 
5. Try advertising with a different ad type or Facebook network 

○ Ad types:  video, image, carousel, collection, post engagement, canvas, slideshow, 
offers, event responses, lead generation ads, page likes 

○ Facebook networks:  Facebook, Instagram, Messenger, Audience Network, Workplace 
6. Share your results with others and Treye:  tgrice@ag.tamu.edu  
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